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Executive summary 

 

This report has been purposely assigned by associate professor Robert Davis from Unitec 

New Zealand. The report will provide a complete analysis of the qualitative research project 

undertaken for the concept idea of Bookit. Theoretical ideas are used throughout to 

exemplify the reasoning behind the recommendations which have been made at the 

conclusion of this document. 

This report is just to outline what has been discovered through research which has been 

conducted by the Bookit team. No final decision will be made from the conclusion of this 

report but advice and possible direction will be given to assist in further development of the 

Bookit brand if it is appropriate to continue with the research and development. 
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Brand research brief 

 

Company Goal: 

Our Company, Bookit, believe it is time to help students at Unitec who struggle to get 

textbooks for their courses on time. We aim to provide an application for smart phones that 

allows students to order the textbooks they require, before semester begins to ensure that 

the problems of late deliveries or the lack of delivery can be minimised. 

 

Description of Bookit: 

We at Bookit have designed an application that will provide Unitec students with a platform 

where they will be able to pre-order and/or check the availability of textbooks from their 

mobile device, by selecting the course that they are enrolled in and the required textbook. 

When the student has found the textbook they require they will be able to click the 

purchase button, and once they have paid for the book online (online payment options will 

be direct debit, Visa, Mastercard or Diners Card - If the student needs to pay in store we will 

have payment options available) an order will be placed to make sure that the student has 

the text book for the beginning of the semester. This will minimise the issues currently 

arising such as not enough books being ordered or the orders not being received in time.  

 

Brand Appeal: 

Our main objective is to take the unnecessary stress and worry out of a university student’s 

life when purchasing textbooks by allowing the student to receive a notification as to when 

the book is in stock. Our business to consumer model would provide a service that 

eliminates the hassle of walking into the book store and waiting in line only to find out the 

book is sold out, and waiting until the book store restocks the book, meanwhile getting 

behind on class readings. By developing these aspects of our brand, we believe that we will 

be able to achieve positive brand equity which will result in a successful and sustainable 

brand. 
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Market & Consumer analysis: 

The target market for this brand are the students of Unitec as we feel that the research we 

have done suggests that students there felt that it was time for a change.  The majority who 

were surveyed suggested that they were sick of the issues which occur while ordering books 

and felt that buying from other stores and through online websites saved that worry and 

hassle which they were faced with when buying books at the Unitec Bookshop. 

 

Research objectives: 

- Find out how many Unitec students use the campus bookshop as a means of purchasing 

their required texts and equipment to complete their courses. 

 

- What number of students own smart phones, which brands of phones they are using, and 

whether they use applications on their smart phones. 

 

- Determine which aspects of the student’s regularly used apps they enjoy most - easy to 

understand, entertaining, informative, daily use etc 

 

- If an application such as Bookit was to be created, how many students would use it, and 

what would be the expectations of its features. 

 

Methodological issues & limitations: 

Timeframe of research - due to the short timeframe in which information can be gathered 

from Unitec students the amount of data collected may be limited.  Also the candidates of 

the research may be in different areas of study and in various stages.  This may have an 

effect on the usefulness of information gathered, as some students may not use the 

bookshop at all, some may not have smart phones or phones that will support the 

application we are offering to students, and others may find interviews difficult.   
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The brand description 

What is it? 

The brand in question is a mobile application which is designed with students in mind, 

mainly Unitec students to begin with. The application will aim to be available to all smart 

phone owners and will make the process of ordering and collecting a student’s textbooks 

much easier. The application will enable students to access the book store’s catalogue from 

any location on their mobile device.  

How will it function? 

Students will have the ability to search for the textbook or stationery item that they require 

for their studies. If the chosen item is not in stock, the student will be able to order it from 

the application which will alert the book store who will place an order. The student will then 

receive a notification through the application when the chosen item is ready to be collected. 

The application will also allow the student to pay online which will secure their order.  

Why is the brand needed? 

Over a number of years a reoccurring theme has arisen from complaints of a large number 

of students, lecturers and even book store staff members. The issue is the lack of available 

textbooks and resources at the Unitec book store. Either there are not enough resources for 

the whole course or a student’s order takes far too long to arrive. It is not uncommon for a 

student to be waiting 3,4 and even 5 weeks for a book to arrive. This is contributing to 

learning difficulties for many students and is not giving them a fair opportunity to maximise 

their learning which they are paying thousands of dollars for. 

The application will allow students to pre-order books and stationary to minimise the 

chance of missing out on an item because it is out of stock. The idea is that a student will be 

able to place an order even before semester has started to ensure that they are fully 

equipped for the upcoming semester. The application will also relieve pressure from the 

book store staff as they will be able to have a more accurate idea of how many students are 

requiring certain items, which will in turn reduce the amount of complaints of students who 
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are not being given direct answers as to where their books are and why they are not in the 

book store when the institute is in semester. 

 

Application overview 

An “App” is defined as “an application, typically a small, specialized program downloaded 

onto mobile devices” (Dictionary.com, 2013). 

Apps can serve many different purposes, from entertainment to education and service, as 

well as informative apps such as news apps and books.  

Apps are now recognised as a part of everyday life for millions of people around the world. 

Whether it is for leisure purposes or work, people are using apps on a daily basis.  

The world is depending more and more on technology and apps are a key component of this 

ever evolving world. As technology develops, so do apps, with more and more apps making 

basic tasks more simple and convenient for the everyday person.  As the app market 

continues to grow, so will the demand for new and improved ways to do tasks such as 

shopping (which is essentially what Bookit will be providing). 
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Discussion 

The research project: 

A qualitative approach has been chosen over a quantitative approach for this research with 

an aim of gaining in depth understanding of people’s behaviour and the reasons behind the 

behaviours. Small individual interviews were required to ensure that independent answers 

were given and not influenced by other people in a group. 

The interviews were conducted with three people by myself, with the other members of the 

Bookit team conducting the same amount of interviews to gain a broader understanding of 

the market’s needs. 

The interviews were required to have a base set of questions to follow and use as guidelines 

to ensure that the correct information was able to be gathered to provide the best insight 

into the needs and wants of the chosen target market. 

“Qualitative research, in contrast to quantitative research, generally does not translate 

aspects of the world in to numbers to be analyzed mathematically. Instead, it analyzes the 

world through the lenses the researcher brings to bear on the data” (Warren, 2008). 

The interviews took on a casual and relaxed style which led to free-flowing conversation 

which enabled the interviewed people to feel relaxed and comfortable; this can be seen to 

have been successful as it enabled us to gain the most accurate and honest answers and 

responses from each individual. 

Predictions: 

From what has been heard over the last few years in regards to the service of the book 

store, it can be said reasonably confidently that there is an issue which students want to 

have a solution for. From this it can be predicted that the majority of the people interviewed 

will share this view and believe that an app could help make life easier for everyone. 

Predictions can be made of the possible outcomes of each interview. However, there is only 

one way to find out exactly what people want and that is to approach them and investigate 

personally.  
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Chosen interview candidates: 

The interview candidates who were selected for this research were all conducting a degree 

programme at Unitec at the time of the interview and were all in their third year of the 

degree, which means that they have had time to be exposed to the possible issues of the 

book store. Although these students will have most likely completed their degrees by the 

time the app comes into effect it helped our research far more greatly than if only first year 

or even first semester students were interviewed as they will not have had a great deal of 

experience with the Unitec book store. 

Themes & patterns observed: 

There are a number of reoccurring themes and patterns which were observed throughout 

the research process. The first theme is that the majority of people are showing interest in 

the Bookit app. The interviewed people had a very positive response towards the brand idea 

and felt that it would benefit them greatly and make the process of purchasing from the 

University book store much easier. 

An obvious pattern that reoccurred was the percentage of people who owned a smart 

phone. It is clear from the research that smart phones have a strong grip on the student 

market. 

The large demand for a service which benefits the students has appeared and from our 

research we strongly believe that Bookit will be a positive solution to the issues which 

people have been dealing with for far too long. 

Deviations: 

One of the students interviewed had no issue with the book store and stated that he was 

happy to continue using it like he was currently. This was a one off response that was not 

repeated by either of the other two interview candidates. 
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Implications of branding 

Implications are an inevitable part of any brand’s development. It is up to the brand to turn 

the implications in to a positive turn around or suffer failure for not recognising opportunity. 

Competition is a major issue for many start-up companies and brands. There are often other 

brands that can use the same idea but back it by more financial capital and often 

technology. The app industry thrives from competition as it is relatively easy for a person to 

create their own app. Established brands can also expand their business and expose their 

new products or service to the large audiences which they may already be reaching through 

their brand resonance.   

A solid brand strategy is required to break into a market or to gain a foothold. If a brand 

does not take research seriously they can miss vital information which could mean the 

difference between succeeding and failing in the chosen market. 

Cost is also often a major factor, although apps can be made reasonably cheaply, as like 

many things quality products cost more. The cost of a service app can often be in the 

thousands and if not successful it can mean that the brand will not get a return from their 

investment. Bookit would hope that the increased amount of book sales would help cover 

the costs of the start up. 

Economic downturns can have a major implication on brands as recessions have proved 

over the years. One study of consumers during the recession of 2008/2009 found that: 

• 18% of consumers reported that they had bought lower-priced brands of consumer 

packaged goods in the past two years. 

• 34% of people who switched to lower priced products found they no longer 

preferred higher-priced products (Keller, 2013).  This could also suggest that 

consumers would not spend money on apps in tough economic situations. 

Timing is an important aspect of any brand release, if a brand entered a market at a time 

where that particular brand will have no use, or at a time where the industry which it is a 

part of is in a negative light, it could be a big mistake as the brand would not get the 

recognition it requires and in turn might not gain the financial support it needs to turn the 
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brand into a profitable business. This could affect Bookit because there is not a large 

demand for textbooks all year round. The book store tends to be busiest at the beginning of 

each semester. The interviews were conducted closer to the end of the first semester which 

means that if the app was available at this time, it would not be an ideal time to launch it. 

On the other hand, semester two is closing in and it might be a positive move to launch the 

app in the near future to be exposed to the market by the time they require such an app. 

This would only happen if all of the research suggested that there is a large demand for the 

product. 

There are some examples where brands have underestimated these factors and have failed 

to achieve goals because of either misunderstanding the market or calculating and 

evaluating incorrectly. Following this is an example of a brand which did not succeed with 

their start up.  
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Case study 

Coors Rocky Mountain spring water 

The Coors Brewing Company is a regional division of the world's seventh-largest brewing 

company, the Canadian Molson Coors Brewing Company, and is the third-largest brewer in 

the United States (Wikipedia, 2013). They are well known all around the world and have 

revenue within the billions of dollars each year. 

In 1990 Coors decided to expand from their beer empire and produce bottled water. It was 

said at the time by the company’s brand development manager, John Recca, that ''Bottled 

water is the fastest-growing beverage category in America,'' (AP, 1990). 

According to its promotional materials, Coors has brewed its iconic American lager with 

Rocky Mountain spring water since 1873. A hundred and seventeen years later, the 

company decided to skip a few steps. Tapping into the booming bottled-water market, the 

beer conglomerate introduced Rocky Mountain Sparkling Water — but unwisely kept the 

Coors logo front and centre on the label, making it impossible not to worry about driving 

home after a heavy dose of H2O. Sales for the water, which came in original, lemon-lime 

and cherry flavours, did poorly (Time Magazine, 2013). 

Coors failed to research the market effectively and although the water market was 

booming, their branding which was used was not appropriate for this market as people did 

not want water with the same brand logo as the alcohol. 

Spring water from the Rocky Mountains is indeed used during the brewing process of some 

Coors products. However, when bottled alone, it's missing one key ingredient -- alcohol. 

Apparently Coors customers just weren't that into buying water when it wasn't enhanced by 

additional ingredients like barley and yeast (Daily Finance, 2013). 
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Conclusion 

This report has evaluated and discussed the research which the Bookit brand has 

conducted. The research is very valuable to the development of Bookit as it is important to 

make sure that people want the service we are looking at providing. As discussed before, if 

the people do not need or want our brand then we will be wasting time and money 

producing it.  

Although interviews have been useful to the research, it is important to note that answers 

are not always accurate in these situations. It can often help to observe consumers 

unobtrusively rather than talking to them (Keller, 2013). This could be done by sending 

somebody to observe the behaviours and reactions of students at the book store around 

peak times such as the beginning of semesters. 

Below are the recommendations which have been provided to ensure the most positive 

development of Bookit possible. 

 

Recommendations 

These recommendations have been made following the research which has been conducted 

including interviews and further information which can be seen throughout this report. The 

recommendations are as follows: 

I. Conduct broader research over a much larger demographic to ensure that the 

information gathered is a true consensus of what the market believe. 

II. Take the idea to the book store and suggest their support as this app will not work if 

the book store does not back it. 

III. Come to an agreement as to exactly what the app will offer and how it will conduct 

itself. This is vital as it could make or break the decision made by students. 

IV. Come to a suitable conclusion as to how much the app should cost, if it needs to cost 

at all. 

V. If the app is created, look at expanding into other universities once it has 

successfully been implemented into the Unitec market. Further research might be 

required for this step as each university might have a different view of their own 

book store services. 
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Appendix I – Research summary 

Interview answers for each key question: 

 

Profiling: 

Interview 1-South African-Male-22yrs old-Unitec student 

Interview 2-European-Male-22yrs old-Unitec student 

Interview 3-European-Female-20yrs old-Unitec student 

 

Book store questioning: 

Do you visit the Unitec book store? And if so how often? 

– Yeah I do, I usually use the book shop about two or three times a semester, to get my books and 

then to pick up any stationery I might need, it’s often to get folders for my assignments. 

– Yes I use it quite often, I get my text books and stationery from there. Probably around once a 

month, I always seem to need new supplies so I go there instead of going to the local shops, simply 

because I spend a lot of time at uni so might as well do it while I’m here. 

– I usually use it just once or twice a semester. I often have to go back at a later date to collect my 

books because they never seem to have them in stock. I find it weird that they don’t ever seem to 

have the books, surely they would work out roughly how many people do each paper. 

On a scale of 1 to 10, how would you rate the communication from the book shop, 1 being terrible 

and 10 being amazing? 

– No, I’ve been lucky from what I’ve heard from other people, I haven’t had any issues with 

communication from the store and I’d give it a 7 out of 10. I always get on to my textbook shopping 

very early in the semester to avoid any rushes so they have always been able to give me what I need 

and the one time I had to go on a wait list they contacted me via text as soon as it arrived. It was a 

painless process. 

– 5. They did communicate with me but it took so long that I ended up going somewhere else. They 

didn’t have the book I was after so they took my details and said it was due that week and they 

would text me when it arrived. Almost 4 weeks later I got a text saying it was in, at this point I was 

nearly half way through the semester and had ordered a copy from America for half the price 

including shipping and it arrived before their book arrived. 

– I would give it a 5. Nearly every time I go in they tell me the book is due any day now. It’s never 

actually in stock. They have taken my details down a couple times and said they would let me know 

when it is in stock but this usually takes a couple weeks and I don’t have that sort of time to waste 

when I need my books for my classes. I usually order a book online if it is not in the shop and it often 
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arrives within a week. It almost seems easier to get a book from the other side of the world than 

getting it from the uni book store. 

Smart phone questioning: 

Do you have a smart phone? 

– Yeah I recently bought my first one about a month or so back. 

– Yeah I do have a smart phone. 

– I just got my first smart ph on Monday! 

What brand of smart phone have you got? 

– I got an HTC, It pretty much has all the same features as the Nokia Lumia but it’s cheaper so I 

grabbed it and have loved it since. The windows 8 system makes life so easy. 

– Apple, I’ve got an I-Phone 4S. 

– I got a Samsung Galaxy 3 second hand. 

Do you have any apps? If so what do you use them for? 

– Yea I have started using more and more apps, I wish windows had as many apps as apple and 

android though. I mainly use internet based apps such as BBC News, Herald and of course like 

everyone else I keep going back to Facebook. 

– Yeah I do, mainly E-book readers but the occasional game too. 

– Yea I got a couple of games and I also got the Herald app the other day. 

 What apps do you use most frequently?  

– I mainly use internet based apps such as BBC News, Herald and of course like everyone else I keep 

going back to Facebook. 

–Entertainment is the main one but also service, I have a few apps that make certain tasks easier for 

me. I also use a currency convertor app as well. 

– Well I play the games quite often when I’m bored but I have checked the Herald app about twice a 

day since I got it so I guess that’s the most consistent. 

Do you pay for apps or just go for the free ones? 

– Occasionally I buy an app but most of the ones I’m interested in are actually free so that saves me 

a buck or two. 

– I have spent money on a couple but I mean I rather get something for free than pay for it. 

– I have paid for Fruit Ninja but I would rather get free apps rather than paying for them. 

Combining app related questions with questions about the book store: 
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 Would you purchase an app that made utilizing the UNITEC book shop easier? 

– No I doubt I would pay for it since I already find the system easy enough and haven’t had any 

problems I’m happy to keep doing what I’m already doing. If it was free then I might be tempted to 

give it a go though. 

– Yes definitely if it was easy to use and saved me time, effort and stress. It would be good to only go 

in to the shop once to pick the book up, not to be turned down time and time again. 

– If it saves the hassle I get most times I go in to the store than yeah I probably would, it would be 

great if it was free but I might pay if it’s going to really make life easier. 

What would the app need in order for you to part with money? And how much would you be 

willing to pay? 

– Possibly if the app ordered the book I selected from the options and delivered it to me then 

maybe, but once again I’m pretty happy with how it is now so I don’t really see the need for me to 

get an app. I like walking in to a shop and looking around as well which probably has something to 

do with me holding back from the idea of this app. 

–If it was under $3 I reckon I would If it really made the process of getting a book easier. 

– I reckon I would pay up to about $3 if I could pre order my books and have them waiting for me 

when I came to uni. I would hope the app would save me time as well. 

Final comments from the interviewed 

– Just one point, I feel that from personal experience and general knowledge of students, I don’t 

think there are many students who would pay for an app like this but I’m sure a lot of students 

would use it. 

– Yea it has to be giving me something really valuable in return if I’m paying. I  think if I was a new 

student or in my 2nd year I would be interested in such an app, but I’m coming up to my last 

semester so it hopefully won’t be relevant to me soon. I think it’s a great idea for students in general 

though. 

– No, I think you have a good idea and it would be good to see some positive changes made to help 

everyone out. 
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Appendix II - Full transcripts 

Interview 1 Transcript: 

Location: Carringtons 

Interviewer: Sam Butler 

Interviewee: Nick  

Sam - Hi Nick how are you? 

Nick – Hey I’m good thanks, yourself? 

Sam – Yeah I’m good thanks, can I get you a drink before we get started? 

Nick – Yeah cheers man. 

(Orders drinks) 

Sam - now I’ve already explained the reason for this interview when we spoke last but I just want to 

double check that you are still happy with this and comfortable with what is being talked about? 

Nick – Yeah mate no worries at all. 

Sam – Ok great, let’s get started.  Just some general information about yourself, what course are you 

currently studying? 

Nick – I’m in my third year of a Bachelor of Communication majoring in International 

communication. 

Sam – Nice, do you ever purchase books for your course or any other items from the UNITEC book 

shop? 

Nick – Yeah I do, I usually use the book shop about two or three times a semester, to get my books 

and then to pick up any stationary I might need, it’s often to get folders for my assignments. 

Sam – Awesome, you answered my next question for me too. Leading on from that, how do you rate 

the communication with the book shop on a scale of 1 – 10, 1 being terrible and 10 being excellent? 

And have you had any problems in the past with this? 

Nick – No, I’ve been lucky from what I’ve heard from other people, I haven’t had any issues with 

communication from the store and I’d give it a 7 out of 10. I always get on to my textbook shopping 

very early in the semester to avoid any rushes so they have always been able to give me what I need 

and the one time I had to go on a wait list they contacted me via text as soon as it arrived. It was a 

painless process. 

Sam – Ok, Interesting. Were they able to provide all your books at one time? 

Nick – Yeah no problems with that at all, pretty lucky really!  
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Sam – Yeah not a bad run! Ok the next few questions I’m going to ask are all about smart phones 

and apps. 

Sam – So I guess I’ll start with an obvious one, do you have a smart phone? 

Nick – Yeah I recently bought my first one about a month or so back. 

Sam – Nice, what kind of phone is it? 

Nick – Yeah, I got an HTC, It pretty much has all the same features as the Nokia Lumia but it’s 

cheaper so I grabbed it and have loved it since. The windows 8 system makes life so easy. 

Sam – I have a phone with the windows 8 system too. I love it! Ok next one, do you use apps on your 

phone? 

Nick – Yea I have started using more and more apps, I wish windows had as many apps as apple and 

android though. 

Sam – I agree. What sort of apps do you tend to use most? 

Nick – I mainly use internet based apps such as BBC News, Herald and of course like everyone else I 

keep going back to Facebook. 

Sam – Yes, Facebook seems to be the common feature with most people. Do you check your news 

apps every day? 

Nick – Yeah every morning when I get up and also a few times throughout the day to keep up with 

international news. I’ve always been interested in what’s going on around the world and these apps 

have made it a lot easier to get hold of the news, almost instantly. 

Sam – Yeah it’s amazing how easy it is to access information and news these days. It is so convenient 

being able to carry that knowledge in your pocket everywhere with you. 

Nick – It really is, don’t know how we coped without the internet and phones to be honest! 

Sam – Do you buy many apps or do you stick to the free ones? 

Nick – Occasionally I buy an app but most of the ones I’m interested in are actually free so that saves 

me a buck or two. 

Sam – Fair enough, no point spending money when you get things for free I guess. 

Nick – Exactly. 

Sam – What do you use your apps for? Are they all news based? 

Nick – No some of my apps are entertainments based as well as the news based apps which I use 

daily. I also have a couple novelty apps which just seem a bit stupid to be honest! 

Sam – Ok sounds like a pretty broad spectrum. 

Nick – Yeah every so often I get an app that just caught my eye for whatever weird reason. 
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Sam – a bit spontaneous are we nick? If there was an app that made utilizing the book shop easier 

would you be willing to purchase it? 

Nick – No I doubt I would pay for it since I already find the system easy enough and haven’t had any 

problems I’m happy to keep doing what I’m already doing. If it was free then I might be tempted to 

give it a go though. 

Sam – Ok, would there be any attributes that might change your mind? For example if the app 

pushed you to the front of any order lines or offered packages for you? 

Nick – Possibly if the app ordered the book I selected from the options and delivered it to me then 

maybe, but once again I’m pretty happy with how it is now so I don’t really see the need for me to 

get an app. I like walking in to a shop and looking around as well which probably has something to 

do with me holding back from the idea of this app. 

Sam – All right thanks Nick those are interesting points, one last question, do you have any 

comments about anything? 

Nick – Just one point, I feel that from personal experience and general knowledge of students, I 

don’t think there are many students who would pay for an app like this but I’m sure a lot of students 

would use it. 

Sam – Ok Nick thanks for that, I appreciate you taking time out to have a chat with me, just to check 

one last time, you’re happy for me to use this conversation for my work? 

Nick – Yeah no worries mate. Good luck with the rest of your research. 

 

Interview 2 Transcript: 

Location: Carringtons 

Interviewer: Sam Butler 

Interviewee: Brett 

Sam – Hey Brett thanks for joining me, how’s your day gone? 

Brett – Not too bad thanks, almost over. It will be better when I finish my last class. 

Sam – I know that feeling! Do you want a drink mate? 

Brett – Yeah sure, thanks man. 

(Goes and orders drink from the bar.) 

Sam - Right, just to make sure, are you still happy with me documenting this conversation? I can 

send the transcript through to you when it’s typed up to make sure that you approve? 

Brett – Yeah it’s all good. I trust you. 
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Sam - Good, ok well let’s get started. What course are you studying? 

Brett – I’m doing a bachelor of Communication at the moment. 

Sam – What year are you in? 

Brett – Same as you, finally in my last year! 

Sam – Yes, starting to see the light. Have you used the book shop on campus? And if yes what have 

you used it for? 

Brett – Yes I use it quite often, I get my text books and stationary from there.  

Sam – Ok, how often do you think you head down there?  

Brett – Probably around once a month, I always seem to need new supplies so I go there instead of 

going to the local shops, simply because I spend a lot of time at uni so might as well do it while I’m 

here. 

Sam – Ok so it’s just convenient for you because you’re in the area anyway? 

Brett – Yeah exactly, I might as well use it since I spend most my days in the area. 

Sam – all right, on a scale of 1 to 10 how do you find the communication with the book shop? 1 

being terrible and 10 being amazing. 

Brett – 5. They did communicate with me but it took so long that I ended up going somewhere else. 

They didn’t have the book I was after so they took my details and said it was due that week and they 

would text me when it arrived. Almost 4 weeks later I got a text saying it was in, at this point I was 

nearly half way through the semester and had ordered a copy from America for half the price 

including shipping and it arrived before there book arrived. 

Sam – That’s no good, I’ve heard a few people saying similar things. Thanks for that, the next few 

questions are about smart phones so I better begin by asking if you have one? 

Brett - Ok, yeah I do have a smart phone. 

Sam – What brand do you have at the moment? 

Brett – Apple, I’ve got an I-Phone 4S. 

Sam – oh you are one of those people huh; do you use apps on your phone? I hear apple has plenty. 

Brett – Haha yea I joined the movement, it took me a while but I don’t think I’ll be leaving apple any 

time soon now. Yeah I do, mainly E-book readers but the occasional game too. 

Sam - All right. Do you spend money on your apps? Or do you stick to the free ones? 

Brett – I have spent money on a couple but I mean I rather get something for free than pay for it. 

Sam – Don’t blame you. Ok what do you mostly use apps for? 
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Brett – Entertainment is the main one but also service, I have a few apps that make certain tasks 

easier for me. I also use a currency convertor app as well. 

Sam – Good, that leads nicely on to my next question. Would you purchase an app that made 

utilizing the UNITEC book shop easier? 

Brett – Yes definitely if it was easy to use and saved me time, effort and stress. It would be good to 

only go in to the shop once to pick the book up, not to be turned down time and time again. 

Sam – So you would pay for this service? 

Brett – If it was under $3 I reckon I would If it really made the process of getting a book easier. 

Sam – Ok and if you had to pay for it, what service would you expect, or want? 

Brett – I think if I was paying for it I would want some sort of loyalty card system, so I get discounts 

or get priority for orders so I get a quick and convenient service for me. 

Sam – Ok cool thanks, so you would be looking for some sort of return on your money? Last thing, 

any comments about what has been discussed? 

Brett – Yea it has to be giving me something really valuable in return if I’m paying. I  think if I was a 

new student or in my 2nd year I would be interested in such an app, but I’m coming up to my last 

semester so it hopefully won’t be relevant to me soon. I think it’s a great idea for students in general 

though. 

Sam – Ok thanks for that, I’ll take note of those points. All right, I think that’s about all I need. Thanks 

for your time Brett, I appreciate your comments. 

Brett – No problem, thanks for the beer. 

 

Interview 3 Transcript: 

Location: Carringtons 

Interviewer: Sam Butler 

Interviewee: Jessie 

 

Sam – Hey Jessie how are you? 

Jessie – Hey man not too bad thanks, wish this rain would stop though. 

Sam – Agree with that! All right, before we start, can I get you a drink? 

Jessie – Oh yes please, a Sav thanks. 

(Orders drinks from the bar) 
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Sam – All right, you already know why you’re here because we spoke this morning about it but I 

should probably just let you know that I’ll be documenting the whole interview. Is that all good with 

you? 

Jessie – Yea that’s fine with me, don’t think I’ll get myself into any trouble. 

Sam – Haha no I’m sure you will be all good, I will send the final transcript to you to read over after if 

you like? 

Jessie – ok sure sounds good. 

Sam – Right, let’s get started, can you please explain what course you’re doing here at UNITEC? 

Jessie – I’m in my 3rd year of a communications degree majoring in PR but I have to come back next 

year to finish some papers which I couldn’t cross credit from my exchange in Canada last year. 

Sam – You, just have two papers to catch up on right? 

Jessie – Yeah that’s right, it shouldn’t be too hard. 

Sam – Na you will be all good. Ok first few questions are about the UNITEC book shop so I’ll start by 

asking if you ever visit the book shop and if you do, how often do you visit. 

Jessie – I usually use it just once or twice a semester. I often have to go back at a later date to collect 

my books because they never seem to have them in stock. I find it weird that they don’t ever seem 

to have the books, surely they would work out roughly how many people do each paper. 

Sam – Yeah that seems to be a reoccurring theme. 

Jessie – Yeah it’s been the same since I started. 

Sam – Yeah it’s not very good. On a scale of 1 to 10, how would you rate the communication from 

with the book shop, 1 being terrible and 10 being amazing?  

Jessie – I would give it a 5. Nearly every time I go in they tell me the book is due any day now. It’s 

never actually in stock. They have taken my details down a couple times and said they would let me 

know when it is in stock but this usually takes a couple weeks and I don’t have that sort of time to 

waste when I need my books for my classes. I usually order a book online if it is not in the shop and it 

often arrives within a week. It almost seems easier to get a book from the other side of the world 

than getting it from the uni book store. 

Sam – Yeah it seems to be better to get your books from the comfort of your home to be honest. 

Jessie – Yeah totally. 

Sam – Ok, the next few questions are about smart phones and apps. 

Jessie – I just got my first smart ph on Monday! 

Sam – Ok good you might be able to answer these questions then. What brand of smart phone have 

you got? 



 24 

Jessie – I got a Samsung Galaxy 3 second hand. 

Sam – Have you got any apps for it yet? 

Jessie – Yea I got a couple of games and I also got the Herald app the other day. 

Sam – Fruit Ninja? Haha. 

Jessie – Yeah, it’s addictive! 

Sam – What apps do you use most frequently? 

Jessie – Well I play the games quite often when I’m bored but I have checked the Herald app about 

twice a day since I got it so I guess that’s the most consistent. 

Sam – Do you pay for apps or just go for the free ones? 

Jessie – I have paid for Fruit Ninja but I would rather get free apps rather than paying for them. 

Sam – Ok I kind of have an idea already from what you have said but what is the main use for your 

apps? 

Jessie – Entertainment from my games and information from the Herald app. 

Sam – Yeah I thought so. Ok last couple questions. Would you purchase an app that made utilizing 

the UNITEC book shop easier?  

Jessie – If it saves the hassle I get most times I go in to the store than yeah I probably would, it would 

be great if it was free but I might pay if it’s going to really make life easier. 

Sam – Ok, what would the app need in order for you to part with money? And how much would you 

be willing to pay? 

Jessie – I reckon I would pay up to about $3 if I could pre order my books and have them waiting for 

me when I came to uni. I would hope the app would save me time as well. 

Sam – How would you like it to save time? 

Jessie – Well if I could select my books before uni starts so they can order it and have it ready for the 

beginning of semester it would save me trying my luck every week. 

Sam – Ok that would be good wouldn’t it. 

Sam – Right I think we are all done here, are there any other comments you have about this topic? 

Jessie – No, I think you have a good idea and it would be good to see some positive changes made to 

help everyone out. 

Sam – Thank you Jessie, I appreciate your feedback and suggestions, hopefully we will see a change 

in the near future. 

 


